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Abstract
The purpose of this research was to study the service marketing mix (7Ps) that
affected the consumers’ buying behaviors in eyeglass shops in the Bangkok Metropolitan

Area. The questionnaires were used to collect data from 400 consumers who bought the
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eyeglasses in Bangkok area. The researcher conducted a multi- step sampling from 50
districts. The statistics techniques were including percentages, mean, standard deviations,
t-tests, F-tests, and multiple regression analysis.

The factors influencing the effective selection of eyeglasses, ranked in order, are
Physical Evidence and Promotion. These findings align with the established hypotheses and
have a statistically significant influence on the purchase decision of consumers in Bangkok
at the 0.05 level, with the exception of the following factors: Product, Price, Place/Distribution
Channel, People, Process, and (stated again) Physical Evidence, which do not align with the
established hypotheses.

Differences in personal factors Gender, Age, Education Level, Occupation, and

Average Monthly Income do not influence the purchase decision for eyeglasses.

Keywords: purchasing behaviors, service marketing mix, promotion, physical evidence
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