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The Model of Electronics Commerce (E-commerce) to Strengthen
the Competitiveness Potential of Businesses in Thailand.
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Abstract

The Study was exploratory research. The objective of this study was to study the
infuence of the factors affecting the potential of the competitiveness of business in Thailand
and to develop the structural relationships model development to strengthen the competitiveness
of businesses in Thailand. The sampling of this study was electronic commerce with
establishments located in Thailand, only an entity and registration and submission of electronic
commerce to the Ministry of Commerce. The unit of analysis was the organization was 324
people. Questionnaire and In-depth Interview were used as instruments of this study. The result

of this study found that 1) The factors of the services, the specification and the elicitation of

“UNANIAMFUNTR ANIZLTNFFING NMIINLIBENPUNNEULT



ACADEMIC JOURNAL BANGKOKTHONBURI UNIVERSITY

133 Vol.2 No.2 November 2013 - April 2014

requirement were the influencing factors to strengthen the businesses competitiveness. 2) The

Structural relationships model with Thai businesses competitiveness was a model that was

justified and had no statistically significant difference with Theoretical models.

Keywords : electronic commerce, competitiveness, structural equations model
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