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The Relationship between Créativity and
Innovation, Marketing Competencies, Tactic and
Export Performance in Entrepreneurs of Small and
Medium Enterprises in Thailand
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Abstract

Creativity and Innovation in entrepreneurs of Small and Medium Enterprises
(SMEs) will increase their productivity and ability to meke the profits. Recently, Thailand
will be a part of ASEAN Economic Community in 2015. Then this research aims to
find the relationship between Creativity and Innovation in entrepreneurs, Marketing
Competencies, Tactics and Export Performance of small and medium enterprises
in Thailand. The survey instrument was used to collect data 402 samples from 4
export-oriented manufacturing enterprises in automative/auto parts and accessories,
electronics and electrical appliances, textile and garment, and plastic industries. The
result is founded that creativity and innovation in entrepreneurs are significantly
positive related to marketing competencies, tactics and export performance of small
and medium enterprises in Thailand. In addition, the male entrepreneur, the higher
level of education, and the more work time are significantly positive related to creativity

and innovation in entrepreneurs, too
Keywords: creativity, innovation, marketing competencies, export Performance
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