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Marketing Strategy Model of Agricultural Products,
Agro-Industry Products and Handicraft Products, Under Sufficiency
Economy Project in the Northeast Region of Thailand
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Abstract

The objectives of the study are (1) to study the production situation, product
quantity, and marketing of surplus agricultural product, transform agricultural product
and handicraft product in village, district, subdivision of province and provincial level
(2) to study marketing factors affecting of agricultural product, transform agricultural
product and handicraft product in village, district, subdivision of province level and
Surin province (3) to study marketing strategic model of agricultural product, transform
agricultural product and handicraft product implementing in Surin province.

The method of study was participation survey which included quantitative
data collection. The researchers had divided the samples in three groups included
consumers, producers and distributors of rice and transform agricultural product of
sweet beet root, and handicraft product of silk, and related officer 879 samples. Research
tool are composed of three set of questionnaires and conducted participation seminar
for testing marketing strategic model.

The findings revealed that most of consumers were female age 21 to 30 years
old, government officers, and bought product from the market. Factors effecting consumer
product buying decision found that product factors effected consumer buying decision
at high level. The major channel of product distribution was in their own province and
used most materials in their province for producing the product. Most products produced
and distributed from the local knowledge. Pricing was clear, most of them were faired
do not take advantage out of the consumer. Channel of distribution were saved for the
customer and marketing communication, the services of employee are the most suitable.
For related government officers 53.09percents were females, most of them are 31 to 40

years old. Most of related government officers saw that government office had gave big
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support in the area of production, give knowledge in pricing, knowledge in channel of

distribution and give support to the customer in marketing promotion.

Keywords: agricultural pproducts, agro-industry products, handicraft products,

sufficiency eeconomy
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