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The Desired Charactistics of Tourism Enterpreneurs
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Abstract

The desired characteristics of tourism entrepreneurs are varied and many. Based
on the research findings in the Western world, they are the following: self-discipline, creativity
and risk-taking, enthusiasm, routine, order, business is life, the indomitable will to succeed
and stamina, imagination, diligence, strong sense of duty, optimist, and top priority given
to human resources. Of special interest is the fact that quite a few entrepreneurs strongly
adhere to some business sayings, some of which are as follows: “To be successful, the first
thing to do is fall in love with your work”. “In business, if you are persistent you normally arrive.”
Few things are impossible to diligence and skill.” “Always do your best. What you plant now,

you will harvest later.” The secret of business is to know something that nobody else knows.”

Keywords : desired characteristics; tourism entrepreneurs; business sayings.
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