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Local Convenience Stores Success in Bangkok Metropolis
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Abstract
The objectives of the dissertation were: 1) to study the success factors of traditional
retail store business in Bangkok metropolis, 2) to analyze the present potential of traditional

retail store business in Bangkok metropolis and 3) to suggest the guideline to develop the
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potential of traditional retail store business in Bangkok metropolis for occupational success.

This study was the mixed research. It was used to analyze the path modeling with
in-depth interview. The research instrument was a questionnaire which was verified in content
accuracy from the experts (I0C) and tested in reliability of finding out the coefficient of
Cronbach’s Alpha, and collected from sampling groups that were the entrepreneurs in
traditional retail store business in Bangkok metropolis totaling 400 persons.

The results of findings were found that the success of traditional retail business from
the total effect was found to be the capacity of management (B=0.82), the administration
of relationship with customers (B=0.55), the business image ($=0.50), and the marketing mix
(B=0.16) respectively.

Based on the findings, the researchers make the following recommendations:
thecapacity of management, the entrepreneur must focus on various managements such
as management of money system, cost control, information system, and computer technology
usage to collect the data system, and efficient communication management to create the

image in service and in personal talking efficiently.

Keywords : Success, Local Convenience Stores
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