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ABSTRACT

This research aims to study on 1) Potentiality Management for Warehousing between
7-Eleven and Family Mart in Bangkok 2) Comparative of Potentiality Management for Warehousing
between 7-Eleven and Family Mart in Bangkok. Both objective concentrate on four dimensions,
which include Receiving, Recording, Storing, and Delivering. The target group in this research
are the employee group from 7-eleven (44,338 persons from 6,300 Branches) and the employee
group from Family Mart (2,008 persons from 305 branches). The appropriate sample sizes have
used the table of Krejcie and Morgan. The sample size of 7-eleven is 380 persons, and the sample
size of Family Mart is 322 persons. For the data from the population were analyzed by Percentage,
Base Average, Standard Deviation (SD), One-Way ANOVA, T-Test, and F-Test. The results of this
research consists;

The level of warehouse management for 7-Eleven and Family Mart about four dimensions

that included Receiving, Recording, Storing, and Delivering were at high level.
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The comparative of potentiality management for warehousing between 7-Eleven and
Family Mart in Bangkok in four dimensions, which includes Receiving, Recording, Storing, and
Delivering. An overview of the different location of the convenience store that found 7-eleven is
the more manage than Family Mart. There was no significant difference (p<.05) in the opinion
about warehouse management from both convenience band was different.

The comparative of potentiality management for warehousing between 7-Eleven and
Family Mart in Bangkok in four dimensions, which includes Receiving, Recording, Storing, and
Delivering. There was no significant difference (p<.05) in the different of age that found the opinion
of employee form 7-eleven were not different. On the other hand, the opinion of employee form
Family Mart was different.

The comparative of potentiality management for warehousing between 7-Eleven and
Family Mart in Bangkok in four dimensions, which includes Receiving, Recording, Storing, and
Delivering. There was no significant difference (p<0.5) in the different education of employee from
7-eleven was different about the overview of opinion. The same as Family Mart, There was no
significant difference (p<0.5) were different about the overview of opinion.

The comparative of potentiality management for warehousing between 7-Eleven and
Family Mart in Bangkok in four dimensions, which includes Receiving, Recording, Storing, and
Delivering. There was no significant difference (p<0.5) in the difference of position or responsibility
of employee from 7-eleven and the different number of the year about working experience, which
shown Both of employee from two convenience store, there are not different about the overview

of opinion.

Keyword : Potentiality, Warehouse Management, Convenience Store.
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